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Presenter
Presentation Notes
I am intelligent. I am hilarious. I am a marketing genius.
Do you believe me?
I’m smart. I’m funny. I’m good at social media.
Do you believe me yet?
Told you instead of showed you; What libraries are doing with marketing. We’re awesome.
Don’t say it; show it!



THE POWER

THREE MARKETING AVENUES
THREE APPROACHES

OF THREE

THREE IDEAS TO TAKE HOME
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Rundown of the next 45 minutes:
3 marketing avenues you picked – _______, _______, _______
3 different approaches – strategy, plan, create
3 ideas to take home – you pick ‘em



BLOGS
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St. Charles City-County Library District – “Ask Alison” Wellness Blog
WHAT WORKS 
  - Recognizable face or “voice” – Cultivate a personality or voice
  - Pictures and/or video of people – People in ever post!
  - Relevant to the reader – She answers patron questions



WHEN TO USE BLOGS:
1. Your users want MORE information.

2. You have something UNIQUE to 
contribute.

3. You are a GOOD writer. 
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MORE – Expand on basic ideas that would go on social media – link back to the blog
UNIQUE – If it ain’t different, it ain’t worth your time
GOOD – Must have a consistent voice



DISPLAYS
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SLU Law Library Displays
WHAT WORKS
  - Visual appeal – color, 3-dimensional
  - Mixture of materials books, print outs, other stuff
  - Very little writing – look for a 15 second sneak-peak 
  - Trendy topics – Making a Murderer right after holiday break



WHEN TO USE DISPLAYS:
1. You HAVE the cabinets

2. They are NEAR or can be moved to 
an area of congregation. 

3. You (or a co-worker) are CREATIVE. 
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WHEN TO USE DISPLAYS
HAVE – Cabinets are expensive. If you don’t have them see what you could repurpose.
NEAR – Place of congregation: elevator bank, circulation desk, entrance, seating area.
CREATIVE – A boring display is worse than no display. Why? You have used time for something that doesn’t get any traction.



FACEBOOK
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SLU Law Library Facebook
WHAT WORKS
  - Series – Fat Cat Friday, Meet Your Library Faculty/Staff
  - Funny – Over and over I am going to tell you that humor works!
  - Quizzes – If you are a Facebook user, you have probably clicked on more than one quiz. Harness that trend for your library!



WHEN TO USE 
FACEBOOK:

1. Your users are ON Facebook.
2. You are FUNNY or CLEVER. 
3. You are committed to creating 

REGULAR content.

Presenter
Presentation Notes
WHEN TO USE FACEBOOK:
ON – Check to see if your users are on Facebook. If they are, you should be too.
FUNNY – Are you funny or clever? Ask people who will give you a real response. If not, recruit the funniest library employee to help
REGULAR – The content must come out consistently to be seen. Facebook’s new algorithm requires it.



INSTAGRAM
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New York Public Library on Instagram
WHAT WORKS
  - Archival images – Especially if they have character.
  - Expect the Unexpected – A lot of libraries do “Book Face,” this puts a spin on it.
  - Funny – Again, humor works! Love the Ghostbusters’ costumes in NYPL!



WHEN TO USE 
INSTAGRAM:

1. Your users are ON Instagram.
2. You have a BEAUTIFUL library. 

3. You own a smartphone with a good 
CAMERA. 
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WHEN TO USE INSTAGRAM:
ON – Check your users. Pick out a random selection of patrons and search for them!
BEAUTIFUL – Is your space attractive? If not, chose a less photo-heavy option
CAMERA – You need to be able to take quality pictures and upload them to an App. Instagram is an App, not a site.



POSTERS
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SLU Law Library Posters
WHAT WORKS
  - Images – People are always a crowd pleaser. Am I in the pictures? Do I know anyone in the pictures?
  - Limited colors and fonts – Too many fonts and colors look tedious. Keep it to two fonts and a defined color palate.
  - Graphic Designer – Does your library have one? Your school or company? For big events or long-term posters, see if you can enlist their help.



WHEN TO USE POSTERS:
1. There are central GATHERING 

places for your users.
2. You can DESIGN attractive posters.
3. You have the ability to PRINT them.
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WHEN TO USE POSTERS:
GATHERING – Are there spots that patrons hang out in? Think of both inside and outside the library. I hang around the school, in the elevators, in the student lounge.
DESIGN – Can you or someone else design an attractive poster? Ask that way-too-honest co-worker for their opinion.
PRINT – Do you have access to a quality printer? Can you pay to have them printed? They need to be good quality prints.




TWITTER
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SLU Law Library Twitter
WHAT WORKS
  - Engagement – Communicate with your users. If they are talking to you first, talk to them first. Twitter is about a conversation.
  - Retweeting – Does someone mention you? Mention something you do? You like? Retweet them!
  - Conversations - If they are talking to you first, talk to them first. Twitter is about a conversation.



WHEN TO USE TWITTER:
1. Your users are ON Twitter.

2. You are INTERESTED in the inner-
workings of Twitter.

3. You want to have a CONVERSATION 
with your users.
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WHEN TO USE TWITTER:
ON – Check a random selection of patron names and see if they pop up on Twitter. Easier in academic and school libraries.
INTERESTED – Tweeting doesn’t come naturally. You have to be able to put in time and effort to understanding Twitter.
CONVERSATION – This isn’t a place for you to throw out information. It is a place to have a back-and-forth.




MINI MARKETING PLAN
(A/K/A OUR THREE APPROACHES)
1. STRATEGIZING
2. PLANNING
3. CREATING
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A marketing plan sound so intimidating, so we are going to break it down into three simple ways to think about it.



STRATEGIZE
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What is your strategy? We are going to break it down simply.



WHO? WHEN? WHY?

WHAT? WHERE?

Presenter
Presentation Notes
WHO are you marketing to? Target market, secondary market. Students, faculty, public, other libraries, etc.
WHAT are you trying to sell? Get into it on the next slide: 3-pronged approach (of course!)
WHEN are you beginning or reinvigorating efforts? Beginning of the semester, over the summer, new year
WHERE are you trying to get their attention? Marketing avenues being used – don’t’ go for too many
WHY are you marketing? What do you want to get out of this. Time consuming, so you should have a goal.



SERVICES              SPACE
COLLECTION
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SLU Law Library’s Strategy is to emphasize three things:
Services – What the people can do for you
Space – Using it for research, individual study, group study, etc.
Collection – What we have in print & what we have online



PLAN
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Marketing plans seem daunting. We are going to make this super simple, but with a plan.
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Plan, plan, plan.
Don’t wait until inspiration strikes. It won’t.
Plan things out. If something urgent comes up, you can always move things around.
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Where do ideas come from? We want to be marketing consistently, so where do you get ideas when you don’t have any?
Funny DAYS/weeks/months – brownielocks.com 
Think about your RESOURCES
Promote your LIBRARIANS and STAFF – Alternately other people, patrons, faculty, students – Ask about their favorite book, website, database, etc.
Plan using HOOTSUITE for busy times, vacations, etc. Just make sure you or someone else monitors if there is “Breaking News.”



#fatcatfriday
#marburyandmadison
#databaseoftheweek

#maallmarkings
#interviewseries

#withinwalkingdistance
#meetthelibrary

#bannedbooksweek
#maall15
#STLSLA
#slatalk
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Develop continuing themes. Some of the continuing hashtags I use.



CREATE

Presenter
Presentation Notes
How do you create the content. Especially visuals?
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Making awesome visuals!
 - Basic version of CANVA is free. Has backgrounds, fonts, shapes, layouts and more.
 - INFOGRAM has a small fee, but allows  few free graphs.
 - EASELLY has a small fee, but you can create awesome infographics.
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Do you remember the acronym KISS? Keep It Simple Stupid. Well…keep remembering it.
Some of this was done in Powerpoint and Publisher.



1.  To an abundance, barrel, 
basketful, boatload, bucket, 
bunch, bundle, bushel, carload, 
chunk, deal, dozen, fistful, gobs, 
good deal, heap, hundred, loads, 
mass, mess, mountain, much, 
myriad, oodles, pack, passel, 
peck, pile, plateful, plenitude, 
plenty, pot, potful, profusion, 
quantity, raft, reams, scads, 
sheaf, shipload, sight, slew, spate, 
stack, store, ton, truckload, 
volume, wad, wealth of words

2.  To too tiny text

3.  To money, politics, religion, or sex.
4.  To critical feedback
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Whether your wore you’re D.A.R.E. shirt ironically or in the spirit it was intended, I encourage you to listen to Nancy Regan and “Just say no” to…
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Questions? Comments? Arguments?
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